Testimony by Charles E. Matthew, owner of Shaka-Man-Zulu local hand-
crafted art and jewelry store. | have been a promoter, soliciting business

For many stores in past years, such as Cardows jewelers, Colombian
Emeralds, A.H. Riise, that includes eyewear, Rolexs, liquor, perfumes and
cometics, David Yurman brands, Diamonds International just to name a
few. 1am a citizen of the United States of America, | am a tax payer and
a registered voter.

The act amending title 32 Virgin Islands code providing for the regulation
of business promoters. Question, what type of business is this bill #31-
0022 is referring to?

1. Taxi Drivers

2. Tour Operators

Time share promoters

Vacation travel Promoters

Lottery ticket vendors

Restaurant promoters

Individuals selling food, snacks or beverages
Wholesale jewelry vendors

Cruise line directors and Port lecturers

10. Store Promoters
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The real detrimental effect on the appearance, attraction and
businesses, in the Charlotte Amalie historic District, is due to crime, lack
of maintenance over flow of garbage bins, thousands of cigarette butts
on the ground everywhere because there no disposal containers located
anywhere.  The cruise line gives each passanger booklets, flyers,
coupons, business cards, and a lot of that ends up on the streets,
sidewalks and alley ways. The uneven sidewalks and pot holes



everywhere, non-funtional drainage system. At this present time, the
stench from the drainage hole(s) is unbearable. The abandoned building
next to Native Arts and Crafts store is another eye sore. it has become
home for hundreds of pigeons. The droppings are about three inch thick
and the smell is unbearable for both visitors and locals alike. The
Emancipation Park at this present time is another eye sore, overrun by
chickens and rats. Not to mention the sad sight of the homeless and
mentally challenged individuals sleeping on the benches during business

and all throughout the night. With all the ideas, resouces and the
knowledge we have here today, | think we can use our energy to help
these people and also to improve our crumb\l(;}rlg 'r80ver saturation of the
same jewelry products, in hotels, malls (Havensigh; Crown Bay;
Mountain top; The lookouts; Downtown Charlotte Amalie). Cruise ship

directors and port lectures walking up and down Mainstreet and
elsewhere. Guiding tourist to their recommended stores. Most
damaging is the way information is given to the visitor by the port
lecturers, | have personally interviewed many cruises ship passengers
and | have them what is being said in reference to shopping Downtown
Charlotte Amalie. The response to me was they advise us to avoid the
Backstreets, side streets and alley ways and to only stick with the
recommended stores listed on the map(s).

In bill #31-0022 there is mention on page 2 that the intent of this
legislation is to achieve the most equal level playing field for our
merchants downtown historic district. Presently, there are five stores
on Raadets Gade that uses promoters. Two are located on the
Waterfront side, one in the middle of Raadets Gade, and the other two
on the corner of Main street on Raadets Gade. There are at least 25
promoters soliciting for Main street stores. Employees and some store



owners also promote their own businesses as well just like the other
store promoters.

International Plaza is now a ghost town, Royal Dane Mall is not too far
behind. Raadets Gade is also just about to be a ghost town as well, with
eight stores that are already closed. Let me remind you if stores are
prohibited from having business promoters, guess who will be affected?

It sure wouldn’t be the Main street stores. At the end of the day the
Main Street stores has all of the advantages by having full access to the
tourist traffic, while the back streets, side streets and alleyways continue
to suffer. Do to the lack of tourist traffic and the discouraging
information given by port lecturers not to venture on the back street,
side streets, etc. With that said, the playing field is un-equal.

Reference to page three item (i)” Traditional Cultural Businesses” mean
such individual, single proprietors who have traditional sold locally
grown or made products or produce or edibles. My response to this
“yes” | am a traditional cultural business, selling zulu attire, shield and
spears and traditional headdress, also African handmade jewelry. The
visiting guest is allowed to film me live by camera while | create a unique
piece jewelry using natural stones. Now that’s what | call a memorable
experience for the tourist.

My attire is part of my business and is a representation of what sell. For
example, the store Pirates in Paradise selling items related to pirate
culture and history, a pirate attire corresponds with the theme of the
store.



Just keep in mind there are many different types of businesses in
Downtown Charlotte Amalie, where employees specific dress codes that
corresponds with that particular business. Please take note that there
is a difference between a costume and a traditional Zulu attire. A
costume is an outfit designed by someone who trying replicate or copy a
theme or a character. A traditional zulu attire is an outfit that is worn by
the traditional people of South Africa.

On page three of bill #31-0022 item k. “Traditional Costume
Presentations” and | quote means the appearance of performers dressed
in the same traditional costume worn during performances, reminder
the word performers is plural there are many other individuals that make
solo appearances and performances, not necessarily in a group Like
myself, who makes appearances in many events such as schools, fund-
raisers for charity and for my carnival troupe which is a non-profit
organization.

In reference to bill #31-0022 page six item 4 off premises distribution of
printed, commercial solicitation literature. The same booklet that is
given out by the employees who are paid by the Department of Tourism
are same booklets that | use to pass out to the Tourist, for which | do for
free. Remember these employees are paid by the Tourism Department
to walk around Downtown Charlotte Amalie in the historical district and
give information to tourist. Which is the same thing that | have been
doing for the last thirty plus years for free.



Setting the record straight. First and foremost this definition of the
words, terms and phrases barkering, solicit, solicitation. As a
professional, this does not describe me, | always start with “Good
morning”, “How are you?”; “Where are you from” and “Welcome to my

Beautiful island”, “when you get an opportunity, please feel free to visit
our local family stores, thank you”. Now does that sound like someone
who is making an appeal or enticing or approach with a request, or plea.

Let’s compare how long it takes to make my greeting verses someone
who is trying to sell a tour or vacation package. First the tour operator
has the attention of the visiting guest, which also entails tour description,
historical information and price negotiating to sell a tour. A time share
vacation promoter has to get a visitor to stop long enough to ask
questions and give information what they have to offer and give them a
chance to wsm® win something. Also, most importantly, they have to be
qualified financially. With that being said, all this takes time, would you
agree that this sounds more like someone making an appeal or enticing
a customer.

Let me say this, 'm all for improvement. In the past professional
qualified promoters had special promoter’s license issued by the
Department of License Consumer Affairs, we need to bring this back.
Which would enable law abiding and tax paying citizens, business
owners and employees to go about their business in a professional
manner.

Our government of the Virgin Islands needs to address the way cruise
ships directors and port lecturers about the way advertising is done on
the cruise ships. If we are going to have and equal playing field, we need



to be transparent and fair across the board. There will never be and
equal playing field for businesses on Back Street; Side Streets and Alley
ways who are unable to afford the high cost of advertising on the cruise
lines. Also not having access to the tourist traffic that are being dropped
off on Main Street.

In reference to kiosk, there are presently three kiosk located in the
Downtown Charlotte Amalie Historical District. Kiosk location number
one is location next to Cardow Jewelers on Main street. Kiosk number
two located in front of the Rolex building on the Waterfront. Kiosk
number three, located in front of the Royal Dane Mall on the Waterfront.
It would be beneficial to have a kiosk on the corner of Raadets Gade on
the Main street and the former lemonade stand. All the existing kiosk
that are located downtown are designed to give information to specific
businesses and not for any other random business. Therefore, Raadets
Gade should have a kiosk of its own to provide information about the
businesses on the particular street. Also, provide tourist information.

Does anyone know how many years it took to complete the Mandela
Circle Project? Does anyone know how long the Fort Christian Museum
has been closed? How much longer will it be closed? The abandoned
building next to Native Arts and Crafts, how many more years will pass
while pigeon dropping will continue to be an eye sore along with the
stench?

How long it's going to take to complete the revitalization of the
Downtown Historic District? Does anyone here have a time frame, |
would surely like to know. Is it going to be five, ten, twenty years.



There’s a great haste to remove store promoters off the street and
individuals who are pushing to have it done quickly and as-soon-as-
possible, yet I'm sure the same is not applied to the infrastructure
downtown.

What is soliciting business?
Soliciting business, means seeking the business of potential customers.

The term usually refers to directly asking potential customers to
purchase goods or services, rather than using advertisements.

Freelance contractors and other independent business owners, to name
a few such as taxi drivers, tour operators, time share promoters, vacation
travel promoters, lottery ticket agents, cruise line directors and port
lecturers, restaurant promoters, store promoters. Anyone he/she who
engages in conversation in order to promote his or her business is a
solicitor. Keep in mind the tourist visiting Downtown Charlotte Amalie
and elsewhere, comes to these islands to relax and have fun and
experience music, art, and culture, also to enjoy our beautiful sites and
sounds of the Caribbean. | hope that includes small businesses who do
not have access to the main flow of tourist traffic.

In closing, | would like to thank the panel for allowing me (a small
business owner) to express myself and my concerns. Thank you.
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